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WHO AM | .......and my journey so far

Fiona Norman

1991 - Started in industry in London agency

1993 - Return to NI to work in top NI agency

2011 - Established FN Research



WHAT IS MARKET RESEARCH?

Information - Knowledge - Clarity



Complicated

Spreadsheets

Confusing

WHAT IS MARKET RESEARCH

For large organisations

Scary

Expensive
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WHAT RESEARCH REALLY IS

INFORMATION

KNOWLEDGE

FN Research is about helping business make better, less risky, more informed business decisions!



DIFFERENT TYPES OF RESEARCH

Two types of research

* Quantitative — All about numbers and percentages

* Qualitative — All about the why and motivations



HOW IT IS USED

Advertising Concept Testing
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Food Allergies For Consumer Council NI

Figure 1: How many have a food hypersensitivity?*®

Food
Hypersensﬂ:mty

The impact of cost and availability of
food svitable for those with food
allergies or intolerances.

i Those who have a food hypersensitivity # Thase wha do not have a food hypersenssneity

Sase Response: 1000 fweighted I004)

“Not as many gluten-free products on the shelves. The shelves are bare.”
— Coeliac consumer




Public Realms

HOW IT IS USED

Footfall counts
Shopper Surveys

Business Surveys



HOW IT IS USED

Easy wins to do yourself

Information - Knowledge - Clarity
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HOW IT IS USED — Easy wins to do yourself

Quantitative

Upload surveys on social media

36% are exercising more than they did
pre Covid times

(source: FN Research June Online Survey)

Why —
* To clarify understanding to make decisions

e Stories on social media

How are NI people feeling right now?
(source: FN Research August online survey)

16% daily lives completely
back to normal

BUT, looking ahead

80% support a vaccination
passport scheme

will continue to wear
- amask even when

i ~ not mandatory
Source: FN Research online survey March 21




Qualitative

Talk to your customers, staff, stakeholders, suppliers

Trustworthy Personable

Professional Knowledgeable

VALUE STATEMENT

FN Research provides fast, reliable, and value-driven research solutions backed by skilled,
personable professionals who deliver compelling stories and insightful interpretation of data.
Our commitment to honesty, directness, and adaptability sets us apart, and we work hard to
exceed our clients' expectations every step of the way.



WHAT YOU NEED TO THINK ABOUT AND
IF YOU NEED HELP

Quantitative

 Questionnaire desigh — unbiased, clear questions
* QGetting to your audience

* Analysis

* Reporting

Qualitative
* Recruiting and Moderating — groups and in-depth interviews
* Unbiased moderating and reporting
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Thank you!

Fiona Norman
@ Fiona@fnresearch.co.uk
© 0798 5208616
© 02891 313120

a

When it comes to market research, we provide quality, fast, reliable results that tell a clear story.
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